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The P&G Company at a Glance

• 250+ Consumer Product brands
• 135,000 employees in 80 countries
• 4 billion consumers in 180 countries
• #6 Most Admired Company Globally 

(Fortune Magazine 2009)

• Advertiser of the Year (Cannes 2008)

• World’s Most Innovative Companies 
(Business Week Magazine 2009)

• #6 Most Trusted by Consumers (US Ponemon 
TrustE Consumer survey)



23 Brands - each at least US$ 1 Billion



A Basic Privacy Related Business Model
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The New Frontier
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Managed by Leveraging Scale

•Oversight
•C-level sponsors
•Global Privacy Council

•Global Policy
•All data types, all media, all countries
•Based on Integrity & Trust

•Global Procedures to Comply with policy & law
•Clear Measures & Reporting
•Accountability
•Third Party Governance



Example – Transparency in Notices



Example: Consumer Privacy Education Webpages 



Example: Standards & Procedures for Employees and Partners



Example-Consumer Response Designed Globally, Handled Locally




